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INTRODUCTION

Dear Student Leader,

Congratulations, youʼve made it! Your are 
now part of a team that will take on a great 
endeavour, creating a new EU narrative! 
We hope this experience will enrich you 
both as a person and as a future 
professional.

However, always remember what 
Spidermanʼs Uncle Ben used to say: with 
great powers come great responsibilities! 
But before talking about responsibilities, 
letʼs remember the “why”s!
This is a great chance of growing your 
international network, visiting many places 
in Europe and gaining skills that will stay 
with you and your CV forever, besides the 
friendships you are going to make!

You can have two reactions when reading 
these guidelines that offer an overview of 
the project and your role in it: you can get 
excited and hit the ground running because 
you finally have a framework where to have 
new experiences, to get out of your comfort 
zone, to challenge civic and political apathy 
or to relate with ideas that are totally
opposite from yours. Or you can be 
overwhelmed by the task, feel it is too much 
to take on and leave someone else to do it.

Dear Student Leader,

We really hope you will have the first 
reaction and join us in this adventure! If you 
have any questions or if something is not 
clear, please, contact us! We love to hear 
from you!

Keep up the good work,
The Message to Europeans 3.0 staff

#EuWeDream
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INTRODUCTION

Empower a team of young civic leaders to 
engage fellow Europeans in transnational 
debates on policies and citizensʼ aspirations 
with the final aim to create a new narrative 
for the European political project.

What is Message to Europeans?

The original Message to Europeans was 
written during The Hague Congress (1948), 
where European politicians, artists, 
entrepreneurs, philosophers, economists, 
scientists and other leading intellectuals saw 
in a united Europe the only answer for 
having peace and prosperity. Their work in 
The Hague paved later the way for the EU 
Convention on Human Rights, the European 
Court of Human Rights, the European 
Parliament and the European integration 
process.

Read all the documents here: 
https://drive.google.com/drive/fold-
ers/0B07aJvE-LPtWamk5RGl4bm1GNVk

Your mission? 
1. Building engagement in order to raise 
awareness and understanding in your local, 
national and international 
communities about European issues. The 
aim is to engage an ever wider public into 
debates and discussions on policies, both 
via in-person initiatives and online. All this 
civic inquiry will feed into...

2. Creating a new narrative of the European 
political project, whatever shape that might 
have. The desire for peace and prosperity 
brought the EU founding fathers and our 
grandfathersʼ generations together. But 
what can motivate people today to desire a 
common European political project?

3. After engaging people and understand-
ing their aspirations, after finding the 
common ground for the new narrative, you 
will need to tell the world about the 
Message to Europeans 3.0 and promote the 
project heavily!

Once you achieve all this, you can take a 
breath and enjoy life, ʻcause you will have 
become a European civic leader!

WHAT ARE THE AIMS  
OF THE STUDENT 
LEADERS?

MESSAGE TO EUROPEANS 
3.0 GOAL: 
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During each civic initiative and project 
event, you will hear arguments, speeches, 
ideas that will feed into the background 
research for the new narrative. The docu-
ment will be available on Google Drive also 
for other participants, who will be able to 
comment the text, add their suggestions and 
help refine it. 
The main draft will be prepared during The 
Hague event, and the final version will be 
voted in the final event in Brussels.

EVENTS OF MESSAGE
TO EUROPEANS 3.0?
Warsaw (27-29 November 2017): Training 
for the Student Leaders 

Budapest (5-7 March 2018): Mock Trial on 
the Migration and Refugee Crisis 

The Hague (April/May 2018): Simulation of 
The Hague Congress

Ljubljana (12-14 September 2018): British 
Parliamentary Debates on Populism

Rome (7-9 November 2018): Mock Trial on 
the Economic Crisis

Brussels (19-21 February 2019): Final Event 
and Debate on the Future of Europe

28
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#FutureOfEurope

HOW WILL THE MESSAGE 
TO EUROPEANS 3.0 BE 
WRITTEN?
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You are multipliers, so you will need to reach 
out to people, gather their inputs for a new 
European narrative, involve them in civic 
engagement activities, invite them to apply 
as participants to the events etc.

Food for thought:

1. A friend of mine is friend with at least 25 
people. Those 25 people are friends with 
other 25 people. If I tell a secret to my 
friend, how many people will know it after a 
week?

2. A friend of mine is a member of an 
association composed of 40 people. This 
association is part of a network of 14 other 
associations with at least 25 members each. 
If I ask to my friend to spread the news, how 
many people can I reach?

So ask yourself: how can I involve as much 
people as possible on questions about the 
European Union? How can I encourage 
more people to realise that their input is 
needed to bring about change in our 
society? 

But ask the right questions! For example, to 
your friend studying medicine, ask her what 
does she think about the food safety we enjoy 
in the EU; to your artistic friend, challenge 
him to think about the fact that Europe spends 
over a billion each 7 years to support arts; 
and to your engineer friend, why not ask 
what she thinks about the relaunch of the 
European research area? EU laws touch 
many aspects of our lives, so your job is to 
make it easier for people to understand that 
the EU is not only for lawyers, economists or 
politicians!

Do not do anything illegal, but do not be shy 
to talk with people and ask to your networks 
to support you! The more, the merrier! Build 
partnerships to maximise outreach! 

What is our geographic outreach? We count 
to involve people from at least 12 European 
countries (among EU 28 + Albania, Bosnia 
and Herzegovina, Macedonia, Serbia, 
Montenegro). To each event we expect 
between 50 and 100 participants. There are 
no limits to how many people you can 
engage locally and online.

ACTIVITIES FOR ALL THE STUDENT LEADERS

#BetterTogether

TAPPING INTO YOUR 
EXISTING NETWORKS
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The civic engagement activities are the 
initiatives you will organise once per 
month in your local communities to raise 
awareness about EU matters, gather 
inputs for the new European narrative, 
start to change things, plant the seeds for 
a European community.

It can be anything you want: producing a 
video, preparing an exhibition, 
interviewing people on the street, 
organising a debate, a podcast, a
 flashmob, a guerrilla marketing 
operation! Everything goes, as far as it 
involves people around you, gets them to 
think about policies, solutions or inspires 
them to participate more in civic life.

Your goal is to have people around you 
ask themselves: 
“Why are you doing this?” and then 
“Why I am not doing this?”

What is a civic engagement activity you 
say?
Have a look at the civic engagement 
annex!

Each one of the Student Leaders will 
collaborate to the communication endeav-
or, by creating content to feed the social 
media and engaging with people also 
online!

As you will see, a team of Student 
Leaders will coordinate communication, 
but since every self respecting leader is a 
communicator, every Student Leader will 
challenge people online.

Even the coolest events have their limits! 
For example, you can reach only a 
certain number of people, that is usually 
equal to the capacity of the room.

How to avoid this? Well, thanks to Mark 
Zuckerberg, one answer is Facebook or 
all the other social media channels that 
follow the same engagement model.
For more details, check out the
dedicated communication annex at the 
end of this document.

ACTIVITIES FOR ALL THE STUDENT LEADERS

#EUdialogues

2. CIVIC ENGAGEMENT
ACTIVITIES

3. DIGITAL 
COMMUNICATION

28
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Your time as Student Leader will be the 
experience of a lifetime! 

It would be a pity to keep all this for you, 
not to record all the amazing things you 
will be doing… what will you tell your 
grandsons & granddaughters when the 
time comes?

No worries, we have your back covered 
with the weekly digital diary!
Once a week, prepare an entry on a 
project platform of your choice that 
recaps your week, what are the joys & 
sorrows of European citizenship, what 
does not work, what are you discovering, 
what the people in the streets are telling 
you, what is their take on Europe, what is 
your take on Europe, what do you hope, 
what do you fear. And these were just 
some thoughts… it will be your story!

The weekly diary will be up and running 
after the Warsaw event!

ACTIVITIES FOR ALL THE STUDENT LEADERS

#DearDiary...

#EUdialogues

4. THE WEEKLY DIGITAL
DIARY
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                     THE TEAMS

Everyone will be doing civic engagement 
initiatives. However, it is good to have a safety 
net and to share collective intelligence 
(materials, tips, suggestions)!

Civic Engagement Team Objectives: 

1. Encourage democratic and civic participa-
tion by developing citizensʼ understanding of 
EU policies and dynamics via in person 
initiatives.
2. Challenge people to think and get informed 
on EU policies.
3. Collect inputs to build a new European 
narrative & feed the results to the New Narra-
tive Team.
4. Motivate all Student Leaders in organising 
at least one civic initiative per month, ensuring 
people with diverse background get involved 
(for example, not only students on a University 
campus, but also 18 year-olds who will vote 
for the first time, retired people etc.)
5. Brainstorm new formats and ways to 
engage with the public to inspire all Student 
Leaders.
6. Coordinate with the social media team: 
showcase the world the initiatives that you did.

THE TEAMS
Each Student Leader will work towards a new 
EU narrative by engaging online and offline 
as many people as possible, but to give direc-
tion and guidance to our joint efforts, we 
propose that the Student Leaders be grouped 
in the following teams:
Civic Engagement Team
Social Media Team
New Narrative Team

In Warsaw you will have to confirm which 
team you are part of. 

Civic Engagement Team members proposal
Our proposal is to have in the team: Anna, 
Sarah, Krystian, Paul, Rafael, Lauren, 
Elisabetta, Moussa, Joris, James, Žiga, Roisin, 
Camilla, Greta, Lucia, Beatrice.

You will have to confirm which team you are 
part of in Warsaw.

CIVIC ENGAGEMENT
TEAM

07

“We’ve made Europe. Now we 
must make Europeans”

Inspired by Massimo dʻAzeglio
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                     THE TEAMS

3. Prepare the background documents for 
the events since an informed debate starts 
with a well prepared background 
research and getting the important facts 
straight.
4. Help as moderators during the events.
5. Coordinate with the Social Media 
Team to ensure the story of the EU narra-
tive is consistent throughout the project 
and easy-to-grasp for all citizens.

Our proposal is to have in the team: 
Leane, Guillermo, Boža, Lilla, Anna Lizzi, 
Mariana, Fenna, Jakov, Francesco, 
Myrna, Roberto, Pablo.

You will have to confirm which team you 
are part of in Warsaw.

Everyone will be collaborating to the 
communication efforts, by creating posts, 
videos, pictures, texts etc. However, the 
Social Media Team will be on top of 
everything!!! Reaching out to people 
online will be their daily bread! This team 
will have direct access and manage the 
social media platforms of the project.

Social Media Team Objectives

1. Encourage democratic and civic partici-
pation online by developing citizensʼ 
understanding of EU policies and dynam-
ics.
2. Create contents for online engage-
ment/debate on the topics of the project.
3. Create and showcase digital civic 
initiatives (they can be transnational).
4. Manage the online community that will 
grow around the project.
5. Spread project news & initiatives 
(in-person civic initiatives, events, etc.)
6. Build synergies among all Student
Leaders, the partnership and the wider 
ongoing events, like #EUDialogues, 
#FutureOfEU, #InitiativeEurope etc.

Social

 Media Team members proposal

Our proposal is to have in the team: 
Ariane, Julia, Stijn, Kemal, Chun Sing, 
Salim, Charlotte, Luis, Dániel, Gianluca, 
Alessia, Dávid, Anja, Marjo-Julia, Evelii-
na. 

In Warsaw you will have to confirm which 
team you are part of.

In a seemingly polarised public opinion, 
how do we engage with respect and 
desire to understand different opinions? Is 
the desire of peace the glue that holds 
our European nations together? Or do we 
need more? How do we simplify the 
complex EU context and policies so 
people can engage with them and form 
an opinion?

Narrative Team Objectives

1. Encourage democratic and civic partici-
pation by developing citizensʼ under-
standing of EU policies and dynamics via 
clear, easy to understand facts, 
arguments, messages, aspirations etc.
2. Gather inputs for a new European 
narrative and craft the Message to Euro-
peans 3.0 from and for a wide and 
diverse public (materials and opinions 
from civic initiatives, in-person and online, 
debates and events should also feed into 
this narrative).

SOCIAL  MEDIA TEAM NEW NARRATIVE TEAM

         New Narrative Team members proposal
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We hope this project will be also a learning 
experience for you! All your work in the 
above mentioned teams is a testament to 
that! Think about what you can learn: 
networking, critical thinking, communication, 
civic actions and events and team 
management.

These skills will be assessed and recognised 
by EucA with a digital badge you can show 
off in your CV, LinkedIn profile, or wherever 
you need. 

More details on the assessment process will 
arrive in due time. In the meantime, please, 
find below the project learning outcomes:

1 critical thinking: the participant develops a 
habit of mind characterized by the compre-
hensive exploration of ideas, artifacts and 
events before formulating a conclusion.

2 civic identity: the participant provides 
evidence of experience in civic engagement 
activities and describes what she/he has 
learned about her/himself as it relates to a 
growing sense of being an active person with 
a strong commitment to work with others 
towards public purposes.

3 civic communication: the participant tailors 
communication strategies to effectively listen, 
express, and adapt to others to establish 
relationships to further civic action in respect 
of diverse opinions and contexts.

4 civic action: the participant demonstrates 
independent experience and team leadership 
of civic action, with reflective insights/analy-
sis about the aims and accomplishments of 
one's action.

RECOGNIZING YOUR WORK
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             SKILLS ASSESSMENT

“Make your story part of 
history”
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1. Be a super PR and build parternships: 
reach out to your friends, networks and 
potential participants!
2. Start thinking about your first civic 
engagement initiative.
3. Dust off your social media skills and get 
online to the project channels and make 
yourself comfortable.

Google Drive
 
https://drive.google.com/drive/fold-
ers/0B07aJvE-LPtWVUY4cmU2U25ZanM

Hague Congress Documents

https://drive.google.com/drive/fold-
ers/0B07aJvE-LPtWamk5RGl4bm1GNVk

Civic engagement: 

- Matrix/GANTT chart, editorial 
calendar (you will receive it after 
Warsaw)
- Editorial Calendar
https://docs.google.com/spread-
sheets/d/1p5E66taUlM1xFFguUtFM-
FZwhpv27Hd2V_tiBkErus0s/edit

- Contacts (call us whatever your need! 
You find them below)
- Facebook (main communication tool)
- Calls (ad hoc)

       TOOLBOX, NEXT STEPS, CONTACTS

OUR TOOLBOX

NEXT STEPS

We love to hear from you for any question 
you might have: 
- for general queries: 
Elena at e.turci@euca.eu
|+39 339 32 50 558
- for social media: 
Consuelo at c.serrano@euca.eu
|+32 498 06 79 12
Maria Giulia at mg.palocci@euca.eu 
|+32 483 44 02 61
if you are not sure, you can contact all of us 
at info@euca.eu | +32 2 280 63 40

CONTACTS

10
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1. It seems a lot to do, but actually, what 
we ask is 3 hours of your time per week 
on average. You may have busier or less 
busy periods. We count on you not to let 
your teammates down and engage 
people to create a new European 
narrative!

2. We will cover your travel and accom-
modation expenses thanks to the support 
of EU funds. We need to report and 
justify every single expense with docu-
ments and receipts. This is why we need 
all your receipts and boarding passes. 
Thus, we will cover only the expenses 
strictly related to your presence in the 
dates of the events, even if you come or 
go away a few days earlier/later (no 
shows, wrong reservations etc are not 
eligible).

3. For this same reason - money is limited- 
we have fixed budgets to guarantee the 
widest possible participation. Elasticity is 
one of our best features, however, before 
booking travel solutions costing more 
than 50% of the proposed budget, 
please, do liaise with us.

4. Student Leaders are not obliged to 
travel to all the project events. It depends 
on your availabilities.

5. EucA will make sure this experience is 
a formative one, as it is based on the 
learning outcomes you have read above. 
At the end of your experience, provided 
that you have done a great job, EucA will 
give you a recommendation letter based 
on a skills assessment and will be happy 
to provide you references and a digital 
badge. This can count as a work 
experience on your CV!

6. If for any reason, something does not 
work out, well, first of all we are sorry. 
Second of all, letʼs find a solution! The 
project is made of people. We are nice, 
sometimes we are extra relaxed, some-
times we are stressed, sometimes we are 
unexplainably happy, sometimes we have 
bad days, sometimes we are busy, some-
times we are extra busy. Sometimes we 
do the right thing, sometimes we make 
mistakes. That being said, if you experi-
ence any problem or doubt, please, call, 
write, fax etc. to tell us. We are working 
hard on our telepathy skills, but so far, no 
results, so we rely on you reaching out to 
us and sharing the problem that needs 
our attention.

7. Do you remember this African proverb: 
“If you want to go fast, go alone. If you 
want to go far, go together”? Being part 
of a team has its ups and downs, so letʼs 
aim to many ups by being nice with each 
other, communicating properly and 
politely, relying on each other and taking 
our responsibilities!

            GENERAL CONDITIONS
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CIVIC ENGAGEMENT

Why engage people: 
Message to Europeans 3.0 will be our
proposal for a renewed EU narrative post 
Brexit and with an unresolved euro and 
migrant and refugee crisis. We could 
have the traditional top-down approach 
of the EU founding fathers, but since we 
are not in the 1950s anymore, we call for 
a bottom-up involvement. This is why we 
will gather input from many different 
people, not only our pro-EU BFFs! We are 
tackling the so-called democratic deficit!

Who to engage:

People around you in your College,
University, neighborhood, city etc, and 
especially from underrepresented groups 
(like people with migrant background, 
elderly people, high school students 
preparing to vote for the first time, 
NEETs, angry voters etc.). The goal is to 
engage also outside our campuses with 
the people who are disillusioned, skepti-
cal or angry with current politics and 
policies, to find out what future they 
envision!

What exactly: 
Checkout the extensive, but not compre-
hensive, list weʼve prepared to give you 
some ideas.

When to engage: 
At least once per month.

Where to engage: 
In your local or national community (real 
world).

SUMMARY

14

Who to engage:



CIVIC ENGAGEMENT

The project topics are:

1. Euroscepticism
2. The Eurocrisis
3. The migrant and refugee crisis
4. Populism
5. The future of Europe

Our advice is to:

Get people to think, talk, express 
opinions, ask questions on the causes, 
solutions, of these topics! 
Review the original documents of the 
1948 Hague Congress, it can be a good 
starting point content wise. 

- A mock trial
- A debate
- A roundtable
- A conference
- Video interview to your peers and or 
random people on the street
- A open forum about Europe
- A public lecture
- A public reading
- A concert
- An exhibition
- A study visit to a relevant place (a EU 
office, a refugee camp, a social 
enterprise)
- A flash mob
- A simulation on the workings of the EU
- A workshop

- A film-festival connected to the project                      
topics
- “European games” for the children 
- A time-freeze event
- A campaign
- Talks with decision-makers
- Scavenger hunt
- An essay competition
- A living library
- A role play
- A story telling event
- Joint events with other NGOs, project       
  etc
- “What-I-always-wanted-to-say-to-the-EU”
- A city tour connected with the topics
- Random canvassing
- Seminars
- Quiz-Games
- Debate evenings
- Tedx
- Simulate TV shows
- Radio/TV talks
- Create societies and clubs
- Show on the Future of Europe
- Newspapers
- Running a marathon

People interview:
https://www.youtube.com/watch?v=hqznUen-
qN_s&list=PLzvRx_jo-
hoA-7DXw5EThWpQlVYH0hm1aC&index=2
Good news broadcast: 
https://www.youtube.com/watch?v=F50eN-
vk-IS0&index=10&list=PL270B0DE5FA9A2C88
A Wall of Words:
https://www.youtube.com/watch?v=qUHg-
bixI9k0&index=13&list=PL270B0DE5FA9A2C88 
Props to the Planet - why not props to the 
positive EU integration has brought: 
https://www.youtube.com/watch?v=MT_3Kv1F-
PEw&list=PL270B0DE5FA9A2C88&index=15
Give a Shout Out: I
https://www.youtube.com/watch?v=lVqsKGq-
YgkY
Snap Your Joy: 
https://www.youtube.com/watch?v=7_XSQ-
fi8cos&list=
PL270B0DE5FA9A2C88&index=9

ENGAGEMENT ON 
WHAT?

CIVIC INITIATIVES 
FORMAT EXAMPLES
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The Digital Civic Initiatives are initiatives 
published online and they spark 
engagement on social media (they can 
be transnational).
You can comment news, create your own 
newscast, produce a podcast, record a 
flashmob, do a dance stunt, create a 
short explainer, create a TV series, funny 
videos, have an Instagram account with 
your own portfolio… your imagination is 
the limit! Sometimes the line between a 
digital and an in-person initiative is not 
clear… no worries, we love frontier ideas, 
we can showcase it as you feel itʼs best!
Brainstorm with your friends and with the 
other Student Leaders, and propose 
something quirky and fresh! However, 
remember, you do not want to become 
viral for the wrong reasons. Right? ;)

Dance action: Pharrell Williams - Happy 
(international):
https://www.youtube.com/watch?v=8Sz6shBVA-
Jo
(ideally with a common #, object or something to 
connect the places/people w/ the project/EU)

Justin Timberlake - Canʼt Stop the Feeling 
World Dance
https://www.youtube.com/watch?v=Y-
PO04cdsxp4

Vox on Political Satire: 
https://www.youtube.com/watch?v=-fUDIucr2eo 

The Stephen Colbert - The Word
1.  http://www.comedycentral.com.au/throw-
backs/videos/the-col-
bert-report-the-very-first-episode-clips#the-word-truthi
ness
2. http://www.cc.com/video-clips/mm5bdz/the-col-
bert-report-the-word---the-new-abnormal 

EU Bubble Fiction:
https://www.youtube.com/watch?v=c9Rjbm0yEwE
https://www.youtube.com/watch?v=9UMinN5Fdo4

CommonSense - BBC
A fixed cast of common people comments 
the most talked news of the week.
http://www.bbc.co.uk/programmes/b088plzm

America First, Netherlands Second:
https://www.youtube.com/watch?v=ELD2Aw-
FN9Nc

Explainer series:
- Videos: https://www.youtube.com/watch?v=veMF-
CFyOwFI
- Cards: https://www.vox.com/cards/brexit-uk-eu-
ropean-union 

CIVIC ENGAGEMENT
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CIVIC ENGAGEMENT

- Each student leader is required to 
organise at least one civic engagement 
activity per month (either digital or in 
person). 
- Refer to the Civic Engagement Team for 
guidance, support and inspiration.

- Keep a record of all your initiatives 
(videos, photos, audio etc) as you need 
to showcase it online. 

- The opinions expressed or what you 
learned from engaging with the people 
you interact with may feed into the 
Message to Europeans, so keep track of 
them!

- Donʼt forget to record how you have 
saved Europe on your weekly project 
diary!!!

- One final, but very important note: 
criticism is ok. But since no one is perfect, 
the right way to express criticism is to do 
it in a constructive way, by advancing 
counter arguments, different viewpoints 
and not by belittling people, opinions or 
institutions.

Disclaimer: 

Please note that before taking a picture 
or record someone, make sure this person 
knows that the material will end up on 
internet. If possible, make them sign a 
consent form or record a video of this 
person saying that s/he understands the 
material is produced in the framework of 
the project and that it will be used online, 
social media included.

CIVIC INITIATIVES 
PRACTICALITIES
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COMMUNICATION
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Have a look at these basic guidelines 
on how to best use social media 
towards the projectʼs communications 
goals! 
Digital communication will be decen-
tralized and the responsibilities will 
be shared between different authors 
in many different places. This is why 
these guidelines can be helpful as a 
central reference point to keep the 
overall voice consistent. Itʼs about the 
channels, the tone, the contents, the 
rules etc. As the project and our 
collaboration grow, this document 
will evolve to keep up with all the 
developments, so consider these 
guidelines as work in progress!
Most of you are already very good 
social media users and managers 
which is great added value.

Here is a recap of the communication 
goals:

1. Encourage democratic and civic 
participation online by developing 
citizensʼ understanding of EU policies 
and dynamics.
2. Create contents for online engage-
ment/debate on the topics of the 
project.
3. Create and showcase digital civic 
initiatives (they can be transnational).
4. Manage the online community that 
will grow around the project.
5. Spread project news & initiatives 
(in-person civic initiatives, events, 
etc.)
6. Build synergies among all Student 
Leaders, the partnership and the 
wider ongoing events, like #EUDia-
logues, #FutureOfEurope, #Initia-
tiveEurope etc.

“Connectivity is a human right” 

Mark Zuckerberg

INTRODUCTION



CHANNELS TARGETS 

Nowadays communicating online means 
engaging people. Why engagement is so 
important? It helps to understand the 
reactions of the people you want to 
reach. 
Social media is about conversations, 
community… Donʼt be afraid to try new 
things, but think through your efforts 
before publishing them online.
Communication is vital and… a great 
endeavor to win the hearts and minds of 
other people!

@europeans3.0 

@europeans3_0

@europeans 3_0

Message to Europeans 3.0 

      Message to Europeans 3.0

Letʼs work step by step! First, to engage, 
we need to know who we want to reach 
so we can tailor our messages! A target 
audience is a specific group of people 
who are most likely to be interested in 
your contents, who will be exposed to 
your message. They will be the people 
who will read, react to our posts and help 
us shape a new European narrative.
 
So who are our target groups?

1. Primary Audience (citizens receiving, 
reacting and spreading our content)
- Young people, people from underrepre-
sented groups, people who cannot partic-
ipate in international mobility activities. 
Be inclusive!

2. Secondary Audience (policy makers 
and influencers to whom we can show 
our work): 
- Institutions, associations, think tanks, 
networks and civil society organizations
- Journalists, social media influencers
- EU stakeholders and decision-makers
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#BetterTogether



SOCIAL MEDIA VOICE 
AND TONE

Speaking in a way that your audience 
connects with is very important. 
On social media usually voice and tone 
are differentiated:

- VOICE: The voice reflects a personality 
described in an adjective. For us is 
young. 
- TONE: The tone is about the style and it 
gives meaning and credibility to what we 
say. As your voice remains the same, itʼs 
your tone that changes all the time. For us 
is simple and easy, optimistic, accurate 
and fresh, inquisitive. 
 
Here are some examples: 

- Simple:  use genuine and accessible 
words to explain relevant and complex 
topics.
- Enthusiastic: instill passion for being 
active citizens.
- Fresh, positive and optimistic:it is the real 
feeling of young people.
- Inquisitive: be curious and criticize 
constructively.

Some examples of brands that have a 
impeccable social media voice: 
 https://www.skyword.com/contentstandard/mar-
ket-
ing/10-brands-that-have-perfected-their-social-medi
a-marketing-voice/
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USE PICTURES, VIDEOS AND 
INFOGRAPHICS! 

They can show the mood of the project 
and conjure the feelings you want to 
communicate. Donʼt forget to show people 
and faces in your pictures to attract more 
attention to your content. Infographics will 
simplify the delivery of your message.

- TELL STORIES!
This is a powerful way of drawing atten-
tion to your issue. A personal and compel-
ling story adds life to complex issues. 
Storytelling also helps us understand 
concepts easier by placing ourselves into 
the shoes of the main character.

- GRAPHIC and DESIGN!
We have a defined visual identity. When 
choosing the graphic for any content, you 
should use black and white colours and 
the following fonts: Luna and Typewriter 
condensed Regular. 

- ADD LINKS!
Reach out to similar initiatives, ongoing 
debates to expand conversations and to 
connect more people and different pages.

- INTERACT!
As a Social Media Manager you will be 
responsible of ensuring interaction with the 
followers.

-BE CREATIVE!
Since there are so many other platform of 
engagement, why should people be active 
on ours?

You will be directly involved as administra-
tors of the social media platforms. These 
rules and tips will help you in best manag-
ing this important task.
 
BE ACCURATE
Make sure that you have all the facts right 
before you post. If you have any doubts, 
donʼt hesitate to ask for advice before you 
post.

BE TIMELY
Regularly monitor posts and contents. Try 
to post and update your accounts at stan-
dard times each day, following the current 
events at national, European and interna-
tional level. But at the same time try not to 
overload the followers with too much 
information.

RESPECT OTHERS
Freedom of expression is highly valued 
and encouraged. You are free to discuss 
topics and disagree with one another, but 
please be respectful of other peopleʼs 
opinions even when you strongly disagree 
with them. 
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HOW TO BE MORE 
ATTRACTIVE?

RULES AND TIPS



CONTENTS

The aim is to build a public square to 
meet and debate: it will be where the 
online and offline civic initiatives will be 
showed, where all the events will be 
showcased and your stories will be 
shared.

To better coordinate, here are some 
suggestions for the main areas of 
contents. This list can be enriched by 
new categories as the project goes on:

1. Active Citizenship - where we will 
share all the civic initiatives (digital and 
in person)

2. EU Narrative - when we will partici-
pate in ongoing debates and events on 
the projectʼs topics from external actors, 
we can create links to Message to Euro-
peans.

3. Events - the storytelling of the six 
events of the project (with stories before, 
during and after the events, videos, 
pictures, life streaming, tips about the 
cities, introduction of the organizers, 
partners and countries etc.). 

4. Weekly Digital Diary - your story as 
weekly records of your activities (more 
details to come)

5. Community - the online conversations 
associated with online engagement of 
citizens (Student Leaders, people 
involved in the civic initiatives, the 
followers, and similar projects).

An editorial calendar is already online, 
have a look:
https://docs.google.com/spread-
sheets/d/1p5E66taUlM1xFFguUtFM-
FZwhpv27Hd2V_tiBkErus0s/edit

Hashtag or categories related to our 
contents 
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FutureOfEurope

MeetTheStudentLeaders

EUWeDream

InitiativeEurope

StudentLeadersInAction

BetterTogether

EUnarrative

YouAndEu

SOTEU

ActiveCitizenship

EUdialogues



CONTENTS
DISCLAIMER

Beneficiaries of European Union (EU) 
funding, like our Message to Europeans 
3.0 project, have to display the EU flag 
and to acknowledge the support 
received in all communication and pro-
motional material. 
The preferred option is to write 
"Co-funded by" or "With the support of", 
then "the Europe for Citizens programme 
of the European Union" next to the EU 
flag.

So when you are posting as the project 
administrator, for big videos, publica-
tions or in the digital civic initiatives, 
please do not forget to add this acknowl-
edgement at the end, not only because 
we are legally binded to do it, but 
mainly because we are really proud and 
grateful to have received EU funds to 
sustain our project.

If arriving at the end of these guidelines 
you feel confused or if you are missing 
more details, donʼt panic! We will have 
time to discuss face to face in Warsaw. 
This is only the beginning, it will be 
definitely you working on this, shaping 
and verifying the strategy day by day, 
step by step, together with us.
Congrats! You are a social media 
administrator now!

The European Commission support for 
the production of this publication 
does not constitute an endorsement of 
the contents which reflects the views 
only of the authors, and the Commission 
cannot be held responsible for any use 
which may be made of the information 
contained therein.
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EXAMPLES



SEE
 

YOU IN
WARSAW


